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By "Online Dating", we mean online communicationbetween

an individual, a couple or a group with other individuals,

couplesor groupsfor developinga short or long-term romantic

or sexualrelationship. Online dating is happeningnot just on

specializedsitesor applications,but on other typesof sitesand

applicationstooςsuchassocialnetworks.



BY AGE BY SEXUAL ORIENTATION BY GENDER

Online dating is quite widespread, with some interesting differences by sexual 

orientation andgender.
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WHAT THEY LOOK FOR IN A PARTNER INTENDERSACTIVE USERS

GOOD LOOKING

SIMILAR LEISURE INTERESTS

SMART

WELL-EDUCATED

AGE - CLOSE TO MINE

SIMILAR INTERESTS IN LIFESTYLE, NUTRITION & HEALTH

SEXUAL PREFERENCES ςCLOSE TO MINE

HAVE A PARTICULAR AGE

FINANCIALLY SOUND

CARE FOR ENVIRONMENT

CARE FOR ANIMAL RIGHTS

CARE FOR MINORITIES (ETHNIC/SEXUAL, ETC.) RIGHTS

POLITICAL ORIENTATION
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Intenders seem to care more about personality and matching preferences than

the Active Users.



More than 50% of Active Users and Intenders are married or in a stable / couple 

relationship atthe moment.
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INTENDERS

MARRIED IN A COUPLE (NO PAPERS) OTHER

DESIRED
RELATIONSHIPS

A SERIOUS / COUPLE ONE

LONGER TERM, BUT WITH 
NO STRINGS ATTACHED

FRIENDSHIP

SHORT-TERM, FOR SEX

A LONG-TERM ONE,
FOR MARRIAGE/FAMILY

TEMPORARY, FOR CERTAIN 
OCCASIONS (A TRIP, A FESTIVAL, ETC.)

NOTHING IN PARTICULAR,
I'M FLEXIBLE



Women are interested in intelligence, education, age closer to their own, but also 

financialsoundness, while men are more focused on sexual preferences.
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HAVE A PARTICULAR AGE

FINANCIALLY SOUND

CARE FOR ENVIRONMENT
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POLITICAL ORIENTATION

52%

45%

40%

38%

40%

36%

43%

24%

13%

13%

12%

9%

6%

51%

52%

56%

59%

54%

41%

20%

15%

35%

14%

16%

9%

3%



Women tend to focus more on long-term relationships, while men are

clearly more interestedin short-term sexual relationships.
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Generally, people are more open from the start about the type of relationship they 

are aimingfor, than they perceive their online dating partners to be.
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WHO SHOULD MAKE
THE FIRST MOVE

USUALLY NO NO, NEVERUSUALLY YESYES, ALWAYS
L¢ 5h9{bΩ¢
MATTER WHO

I PREFER THE OTHER ONE
TO MAKE THE FIRST MOVE

I PREFER TO MAKE
THE FIRST MOVE



ONLY ONCE MORE THAN ONCE NEVER
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AFRAID OF HIS / HER REACTION

UNPLEASANT TO EXPLAIN MYSELF

DIDN'T KNOW HOW TO EXPLAIN MY 
DECISION TO STOP

I TRIED TO EXPLAIN, BUT TO NO AVAIL

QUICKER THAN EXPLAINING MYSELF

EASIER THAN EXPLAINING MYSELF

GHOSTING OTHER ςREASONS
ACTIVE USERS WITH F2F DATES

άDƘƻǎǘƛƴƎέ ƻǘƘŜǊ ǇŜƻǇƭŜ ŀŦǘŜǊ ŀƴ CнC ŘŀǘŜ ƛǎ ǉǳƛǘŜ ŎƻƳƳƻƴΣ Ƴŀƛƴƭȅ ōŜŎŀǳǎŜ ƛǘΩǎ 

convenient.

GHOSTING OTHERS ς
ACTIVE USERS WITH F2F DATES



30% 34%

36%

GHOSTED BY OTHERS ς
ACTIVE USERS WITH F2F DATES

RELATIONSHIP TERMINATED BY OTHERS ς
ACTIVE USERS WITH F2F DATES
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.ŜƛƴƎ άƎƘƻǎǘŜŘέ ōȅ ƻǘƘŜǊǎ ƛǎ ŎƻƳƳƻƴ ŀǎ ǿŜƭƭΤ ŦƛƴŘƛƴƎ ȅƻǳǊǎŜƭŦ Ŏǳǘ ƻǳǘ ŦǊƻƳ ŀ 

relationship happens less often.

NEVERMORE THAN ONCEONLY ONCE
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GHOSTED TERMINATION

BEING GHOSTED VS. RELATIONSHIP
TERMINATION IMPACT

ACTIVE USERS GHOSTED / αTERMINATEDέ

VERY MUCH

PRETTY MUCH

A LITTLE BIT

VERY LITTLE / NOT AT 
ALL

59% 41%

WHICH EXPERIENCE IS MORE UNPLEASANT?
ACTIVE USERS WITH F2F DATES

BEING GHOSTED RELATIONSHIP TERMINATION

Both seem to have the same impact, although being ghosted cuts deeper.
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I SOUGHT REVENGE

I TOOK REFUGE IN FOOD OR ALCOHOL

I GOT DEPRESSED

I LOOKED FOR HELP TO GET OVER 
THIS

I GAVE UP ONLINE DATING FOR A 
TIME

I WAS CONSTANTLY CHECKING FOR 
MESSAGES FROM THE "GHOST"

I TRIED SEVERAL TIMES TO CONTACT 
THE "GHOST"

REACTIONS AFTER BEING GHOSTED
ACTIVE USERS GHOSTED

Yet, Ghosting leaves behind a significant fallout.
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HUMILIATED

DEPRESSED

ANGRY

POWERLESS

OFFENDED

VULNERABLE

HURT

GUILTY

INSECURE ABOUT Χ

SAD

FOOLED

INSIGNIFICANT

CONFUSED

DISAPPOINTED

FEELINGS AFTER BEING GHOSTED
ACTIVE USERS GHOSTED



There are some widespread issues plaguing Online Dating.
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HARASSMENT

PERSONAL DATA PRIVACY BREACH

I FOUND OUT THAT MY PARTNER WAS ALSO INTO ONLINE DATING

USERS SENDING UNSOLICITED OBSCENE CONTENT

VERY FEW REALLY INTERESTING POTENTIAL PARTNERS

HARD TO CHOOSE ςTOO MANY OPTIONS

USERS WITH FAKE PROFILE AND BAD INTENTIONS

USERS WHO LIE A LOT ABOUT THEMSELVES TO APPEAR MORE ATTRACTIVE

ISSUES PLAGUING ONLINE DATING
HAPPENED TO THEM
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ISSUES PLAGUING ONLINE DATING

VERY OFTEN + QUITE OFTEN
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IT'S EASIER TO MEET POTENTIAL PARTNERS

IT'S EASIER TO END A RELATIONSHIP WITH SOMEONE

IT'S EASIER TO FIND ONE-NIGHT STANDS

IT'S EASIER TO FLIRT

IT'S EASIER TO START A CONVERSATION

IT'S EASIER TO GET RID OF SOMEONE WHO IS VERY PUSHY / HARASSING YOU

IT'S EASIER TO GET OVER A REFUSAL

IT'S EASIER TO END THE CONVERSATION IF YOU DON'T WANT TO CONTINUE

IT'S EASIER TO FLIRT WITH SEVERAL POTENTIAL PARTNERS AT THE SAMETIME

IT IS EASIER TO CHAT WITH SEVERAL POTENTIAL PARTNERS AT THE SAMETIME

WHO HAS THE UPPER HAND  - ONLINE OR TRADITIONAL DATING?

ONLINE TRADITIONAL

Online Dating has a lot of advantages compared to traditional dating.



But along with the pluses come some downsides too.
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IT'S EASIER FOR 
POTENTIAL 
PARTNERS TO 
FLIRT WITH 
MULTIPLE PEOPLE 
AT THE SAME TIME

YOU OFTEN COME 
ACROSS SOMEONE 
WHO IS VERY 
PUSHY / 
HARASSING YOU

26%

IT'S HARDER TO 
REALLY GET TO 
KNOW SOMEONE

28%

IT'S HARDER TO 
FIGURE OUT 
WHAT'S WRONG 
WHEN A 
POTENTIAL 
PARTNER TURNS 
YOU DOWN OR 
IGNORES YOU

30%

IT'S HARDER TO 
FIND A SERIOUS 
RELATIONSHIP

33% 33%

IT'S HARDER TO 
CHOOSE 
BETWEEN 
POTENTIAL 
PARTNERS

WHO HAS THE UPPER HAND  - ONLINE OR TRADITIONAL DATING?

TRADITIONALONLINE
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MEN WOMEN OVERALL

ONLINE DATING IMPACT
ONDEALING WITH POTENTIAL PARTNERS

I'M MUCH BOLDER I'M A BIT BOLDER NO CHANGE

A BIT MORE TIMID I'M MUCH MORE TIMID

- In the end, is it worth it?

- YES!
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ONLINE DATING IMPACT
ONSOCIAL LIFE

I'M MUCH MORE ACTIVE I'M A BIT MORE ACTIVE
NO CHANGE I'M A BIT LESS ACTIVE
I'M MUCH LESS ACTIVE
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ONLINE DATING IMPACT
ON SELF-CONFIDENCE
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MEN WOMEN OVERALL

ONLINE DATING IMPACT
ON TRUSTING PEOPLE

- In the end, is it worth it?

- YES!

NO CHANGE I HAVE A BIT LESSI HAVE A BIT MOREI HAVE MUCH MORE I HAVE MUCH LESS
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MEN

WOMEN

OVERALL

WHAT THEY THINK ABOUT THE SITES & 
APPS THEY ARE USING FOR ONLINE DATING

ARE REALLY HELPING PEOPLE TO FIND SUITABLE PARTNERS

ARE JUST PROVIDING THE MEANS, IT'S UP TO EACH OF US TO FIND SUITABLE PARTNERS

DON'T REALLY WANT TO HELP, JUST WANT TO KEEP YOU HOOKED ON THEM AS MUCH AS POSSIBLE

Women tend to have a practical view about the sites; apps used ςtools and nothing more.

αhƴ όƻƴƭƛƴŜύ ŘŀǘƛƴƎ ȅƻǳ 
can talk about 
anything, the real test is 
only face to face, if it 
ever happens; in most 
occasions, we bestow 
upon the conversation 
partner the features we 
are imagining and in 
online we have no way 
of knowing if what we 
ƛƳŀƎƛƴŜ ƛǎ ǘǊǳƭȅ ǊŜŀƭΦέ

α¸ƻǳ Ŏŀƴ ǳǎŜ ǘƘŜǎŜ 
ǎƛǘŜǎΣ ōǳǘ ȅƻǳ ŘƻƴΩǘ 
have to make an 

obsession out of it. 
Look at things with 

indifference and 
ŘƻƴΩǘ ƭŜǘ ȅƻǳǊǎŜƭŦ ōŜ 
affected by possible 
ǊŜƧŜŎǘƛƻƴǎΦέ

αhƴƭƛƴŜ ŘŀǘƛƴƎ ƛǎ ƴƻǘ 
a bad thing, 

sometimes it is even 
good, but you have 
to think clearly and 
ŘƻƴΩǘ ŜȄǇŜŎǘ ǘƻƻ 
ƳǳŎƘΦέ



AND NOW FOR

THE BONUS



There is a clear generational shift from the classics to the new kids on the block.

ONLINE DATING
SITES/APPS USAGE

ONLINE DATING SITES/APPS USAGE
BY AGE

OLDER (51+)MATURE (31-50)YOUNG (18-30)
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ANOTHER SITE/APP18%
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